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From The Encyclopedia of Arabic Rhetoric

Definition
The communicator exaggerates in describing a proposition.[1][2][3][4]

Types of hyperbole
There are three grades of hyperbole:

Lowest (tablīgh)

The proposition is exaggerated but still commonly or customarily possible, and may normally occur.

��ه ا����رة �� أ��ع ا����رات ا��� ����� ��اؤ�� ���ا ا����.

“This car is one of the fastest cars you can buy for this price.”

Intermediate (ighrāq)

The proposition is conceptually possible but only hypothetically or rarely occurs.

��ه �� أ��ع ���رة �� ا�����.

“This is the fastest car in the world.”

Highest (ghuluw)

The proposition is conceptually impossible or beyond belief. In order for this level of exaggeration to be "acceptable", it needs to be done with poetic
license, wit, satire, imagination, literary justification, or with a modifier like "almost".

����� ا���� ����� ����ن ��� �� ا����� �� ��ه ا����رة!

“You’ll be travelling at a million miles an hour in this car!”

See also
CH-9: Diminishing Expression - the opposite of Hyperbole
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